
BRIAN TURNEY
3653 High St., Denver, CO 80205
bcturney@gmail.com | 303.253.5362
www.brianturneyDNVR.com

PROFILE

I really love being creative. Every project, every client comes with their own unique set of opportunities and 
challenges, and part of the joy for me as a designer is navigating those variables and putting the pieces together to 
help their voice be heard. The qualities that have allowed me to succeed are a humility that enables me to listen, 

learn and always strive to be better; and a cool-under-pressure attitude that helps me weather the storms and stay 
consistent and focused. What results is a clean, simple and versatile style that puts the customer first and allows the 

content to be enhanced and not overshadowed. 

EXPERIENCE

FREELANCE GRAPHIC DESIGNER | JAN 09 - PRESENT
KM Daniels | Broomfield, CO | OCT 12 - PRESENT
Brook Hills College Ministry | Birmingham, AL | FEB 13 - PRESENT
Rocky Mountain Table Co. | Denver, CO | NOV 13 - PRESENT
Cas Monaco | Durham, NC | JUN 11 - PRESENT
The Bridge Church | Wilmington, NC | AUG 13 - NOV 13
Agapé Chicago | Chicago, IL | MAY 11 - JUN 12
Mercy Hill Church | Greensboro, NC | OCT 11 - MAR 12
CarolinaBCM | Chapel Hill, NC | MAY 10 - DEC 11

MEDIA & COMMUNICATIONS DIRECTOR | THE SUMMIT CHURCH | JAN 12 - DEC 13

+ Led in communicating church’s mission and vision to congregation and to surrounding community.

+ Developed brand identity and extended it to every aspect of organization - print, web, video, environment, etc. 
+ Executed multiple campiagns to present cohesive messages, mobilize congregation, and raise funds. 

FAMILY ROOM SPECIALIST | APPLE, INC. | AUG 11 - AUG 13

+ Interacted with co-workers within complex work environment to serve, educate, and solve customer issues. 
+ Trained customers on how to effectively use Mac OS X computers, iOS devices, and Apple software.

+ Troubleshot and repaired Apple mobile devices and related to and communicated with customers.

CO-OWNER/ART DIRECTOR | GREENE21 DESIGNS | APR 08 - DEC 12
+ Steered direction of company and established brand identity and materials: logo, business cards, website, etc.

+ Communicated and worked with clients to create designs that met their objectives.
+ Designed and printed original art work for t-shirt projects for a wide variety of customers. 

EDUCATION

Savannah College of Art & Design (SCAD)
School of Communication Arts
M.A., Graphic Design, June 2011

University of North Carolina (UNC - Chapel Hill)
School of Journalism & Mass Communication
B.A., Journalism – Advertising, May 2007

SKILLZ

Adobe CC, Final Cut Pro X, Motion, Aperture, SquareSpace, WordPress, and a little bit of HTML/CSS


